Student Linens Program
Per the attached specifications or approved equal


Q1:	Bidder’s Identification
Provide the legal and/or operational names of the company, its business address, phone, fax and web address.  Identify the President or CEO of the company.  Identify the person(s) to be assigned to this account including their contact information. 
Q2: 	Variances
Bidder shall indicate any variances to the terms and conditions outlined in the bid specification.  If a variance from a specification is not clearly noted, the University shall assume the bidder can and shall meet the requirement. 
Q3: 	Products Offered
Bidder shall outline entire product line, including but not limited to sheet sets, comforters, mattress pads, pillows and towels.  Include details about fabric content, thread count, color choices, and all pertinent flammability information as per Sections 4.0 and 5.0 of the bid specifications. Also include all pricing.  Use Attachment H to list product pricing. 
Q4:	Commission
Bidder shall indicate the percentage of net sales that will be awarded to the University.  Indicate if the percentage changes based on sales volume. 
Q5:	Product Warranty and Vendor Guarantee
Bidder shall outline any warranty and service guarantee offered on the product line, including but not limited to return policy. 
Q6:	Order, Payment and Fulfillment Processes
Bidder shall outline details of the Order, Payment and Fulfillment processes. Include information on how orders are placed, payment methods accepted, order fulfillment timelines, and shipping methods used. The bidders must provide current PCI Attestation of Compliance (AOC) for their product and tell us who their payment gateway and payment processor are.
Q7:	Sales and Marketing
Bidder shall outline the methods used to market to students and/or families to increase participation in the program.
Q8:	References
Bidder shall list at least three client references including the company name, contact person, telephone number, address, email address, and brief description of the business relationship.  The level of business activity with these clients should be within a range of activity that is indicative of the ability to support the quantity expected as a result of being awarded this contract.  By submitting this information, bidder authorizes the University to contact these clients for purposes consistent with the review of the proposal. 


