Student Linens Commission Program
RFB SPECS Consisting of 7 pages
PART I
SPECIFICATIONS

1. Purpose
The University of Massachusetts Amherst is seeking bids for third-party linens services.  

Campus Locations:
Amherst, MA – Flagship Campus
Newton, MA – Mt. Ida Campus

2. RFB Schedule
RFB Issued: February 17, 2026	
Vendor Questions due: March 3rd, 2026	
Q&A Responses: March 10th, 2026		
Bid Submissions Due:	March 17th, 2026	

3. RFB Questions:
Respondents are directed to submit any RFB questions through the BuyWays portal, and not directly to a UMass stakeholder.

4. Scope and Requirements
5.1	Scope
Residential Life at the University of Massachusetts Amherst manages one of the largest comprehensive residential programs in the nation serving over 13,500 students. In addition, the University Mt. Ida campus houses up to 325 students. We are seeking proposals from companies to offer a third-party linens program. The successful bidder shall be granted the exclusive right to sell linens to the students of the University of Massachusetts via a University sanctioned mail order offer for the duration of the contract. The successful bidder will be solely responsible for collecting all monies; processing all sales, exchanges, and refunds; and delivering the merchandise. The University shall provide the successful bidder the addresses of all currently enrolled students who are registered for residence hall housing at the University, with the exception of those students who have requested as privacy hold on their "Directory Information" as that term is defined under the US federal Family Educational Rights and Privacy Act (FERPA). In exchange for endorsement of such a program and limited use of our mailing list, a portion of the proceeds will be returned to Residential Life. 

5.2 	Products Offered
A. The successful bidder shall be in the usual business of offering linens to college students as a fundraising opportunity. At a minimum, the successful bidder must offer extra-long twin sheet sets designed to fit mattresses up to 80” in length.  Each sheet set should include one (1) flat sheet, one (1) fitted sheet, and (1) standard pillow case.  All linens should be of first quality with a minimum of 200-thread count. 
B. Bidders shall outline their entire product line as part of their response, including but not limited to comforters, mattress pads, pillows, towels and other room essentials.  Include details about fabric content, thread count and color choices.  Please complete Attachment H with item information and pricing. 
C. There are items prohibited for sale as part of the available product line for the University of Massachusetts Amherst.  Included items, but not limited to, are refrigerators and microwaves.  In addition, the successful vendor cannot offer any prohibited items listed outline in residence hall policies. What to Bring : Live On Campus : UMass Amherst

5.3	Flammability and Disclosure of Materials
A. Bidders shall include with their bid response a complete list of products to be sold, a complete description of the materials (i.e. 100% cotton), and all pertinent flammability information.  After the bid opening, the University may request that the Bidder send samples of products.  Such a request shall be honored with five (5) business days in order to continue to be considered for the bid award. 
B. The University reserves the right to bar the sale of any products that it deems to be hazardous or in violation of any University, state, or federal policy.  The successful bidder shall not deviate from the standards of quality samples and notice requirements upon which the product approval is based.  Departure from those standards constitutes a breach of a material term of this Agreement.  The University may require the successful bidder to cease use of the University Logos, Marks, and/or Names in connection with the marketing and sales of licenses products immediately and may require the successful bidder to recall any licensed products not consistent with approved quality standards. 


5.4	Product Warranty and Vendor Guarantee
Bidders shall outline any warranty and service guarantee offered on their products, including but not limited, to return policy. 

5.5	Marketing Materials
A. Bidders shall outline their marketing approach to students and/or their families.  Please include copies of sample marketing materials, including but not limited to letters, brochures and order forms.  Describe UMass Amherst’s involvement in marketing decisions.  The successful bidder shall bear all costs with respect to marketing, printing, and production of marketing materials, including postage. 
B. As part of marketing on campus, the successful bidder shall provide, at no cost to the University, sample sets of products to be used in show rooms.  The University may request for new samples each renewal period.

5.6 Use of UMass Logos, Marks, and Name
A. The successful bidder shall be granted limited use of the University of Massachusetts Logo, Marks and Name for the sole purpose of the program outlined in this document.  The Logo/Marks/Name shall not be used on the linen products themselves. 
B. All uses of the Logo, Marks and Name of the University are subject to prior written approval by the University Trademark and Licensing Office.  All mailings using the Logo, Marks and/or Name shall be submitted to a representative of the University Trademark and Licensing Office prior to its printing, using the following mailing address:  Trademark and Licensing Office, Rm 920 Campus Center, University of Massachusetts, Amherst, MA 01003.
C. The University shall not be held responsible for any costs relating to reprinting if this provision is not fulfilled.  The University reserves the right to disapprove and prevent the distribution of any literature or publication bearing the marks of the University that does not meet the standards of quality and propriety.
D. The Trademark and Licensing Office agrees to respond within seven days of the receipt of the submission and approval shall not be unreasonably withheld.        
E. The bidder agrees that its use of the University Logo, Marks and Names shall insure to the benefit of the University and that the Licensee shall not acquire any rights in the University Logo, Marks and Names by virtue of the use of the Logo, Marks and Names under this Agreement. 
F. This agreement and any rights to use the University Logo, Marks and/or Names granted by this Agreement are specific to the successful bidder and may not be assigned, sub-licensed or encumbered without prior express written consent of the University Trademark and Licensing Office.

5.7	Accessibility
Bidders shall provide a VPAT document outlining their accessibility standard compliance.  Bidders shall be compliant with the Web Content Accessibility Guidelines (WCAG) Version 2.1, Level AA (WCAG 2.1 AA Standard by April 2026.
5.8	Use of Mailing List
Residential Life shall provide the successful bidder with an Excel file to be used exclusively for the program described in 1.1.  The lists shall not be reprinted, sold or reused without the University’s permission.  Upon the award of the contract, Residential Life, in consult with the successful vendor, will determine how many times a mailing list may be used and what types of vender contact are acceptable (email, paper brochure, etc.).  Each renewal letter will specify contact types and frequency.           
5.9	Order Fulfillment
A. For all deliveries, the successful bidder shall make it very clear in their mailing that the University shall not be responsible for any late arrivals of ordered items.  Move-in days at the University begin the last week of August and it is expected that students and/or their families shall have received their orders prior to this time. 
B. The bidder shall identify if they are able to offer order and fulfillment services to students entering the university starting in the spring semester.  Move-in days for January begin the last week of January and it is expected that students and/or their families shall have received their orders prior to this time. 
C. Deliveries to domestic students: deliveries shall be made one of two ways: 1.) to the domestic address provided by the student or 2.) directly to campus. 
D. Deliveries to international students: deliveries shall be made one of two ways: 1.) to the international address provided by the student or 2.) directly to campus. 
E. The University prefers direct delivery to eight (8) Residential Service Desks (RSD) on the Amherst Campus and Campus Security on the Mt Ida Campus and not to the shipping dock.  Preference will be given to a vendor that develops a delivery method to the eight Residential Service Desks.
a. Details about RSD locations can be found here: Residential Service Desks : Live On Campus : UMass Amherst
F. For direct delivery to campus, the successful bidder must be able to print a four-line label that allows for the inclusion of the following information for the Amherst Campus: 
Student Name/UMass Student Email Address
Residence Hall and Room Number
Residential Service Desk (Location)
Amherst, MA 01003
And for the Mt Ida Campus: 
Student Name/UMass Student Email Address
Residence Hall and Room Number
100 Carlson Ave.
Newton, MA 02459
G. The successful bidder must send the University a spreadsheet of all orders delivered to campus.  The University will return the spreadsheet to the vendor that may include information such as hall, room #, and Residential Service Desk (RSD).  The University may ask that such information be contained on packages as well in the form of either text or barcode. 
H. As part of the bid response, the bidder must provide sample shipping labels with the information outlined above in F.
I. Bidders shall outline their order, payment, and fulfillment processes as follows: 
a. How are orders places by students and/or their families?
b. What payment methods are accepted?
c. What is the timeline for processing and delivering orders? 
d. What shipping methods are used?      

5.10 Commissions, Payment and Sales Report
A. For the privilege of marking linens directly to students in residence at the University, the successful bidder shall pay to the University of Massachusetts Residential Life a percentage of net sales receipts. 
B. Bidders shall indicate the percentage of net sales that will be awarded to the University and if the percentage changes based on sales volume. 
C. The University has the right to verify all sales invoices and inventory to confirm net receipts on which this payment is based.   For the University’s budget purposes, the successful bidder shall provide the University with estimated sales and revenue figures no later than October 1 of each year.  If the successful bidder agrees to take and fulfill orders for new spring semester students, the successful bidder agrees to provide the University with estimated sales and revenue figures no later than March 1 of each year.    
D. Payment shall be made in full to the University no later than November 1 each year, which is approximately 60 days after the first day of classes.  If the successful bidder agrees to take and fulfill orders for new spring semester students, payment shall be made in full to the University no later than April 1 of each year.  Payment shall be accompanied by a sales report showing the items and quantities sold with customer names and addresses.                 
E. The University reserves the right to inspect and verify the sales receipts by auditing the vendor invoices and books as necessary to assure contract compliance.  These audits will be conducted by a University designated auditor. 

5. Contract Term 
This contract shall be for a one-year term that covers the 2026 - 2027 academic year with the option to renew for three (3) additional one-year periods with the mutual agreement of both the University and the awarded vendor with all pricing, terms and conditions to remain the same. Contract terms begin the date of award through March 31, 2027. 
1st Renewal Term: April 1, 2027 - March 31, 2028 academic year
2nd Renewal Term: April 1, 2028- March 31, 2029 academic year
3rd Renewal Term: April 1, 2029 - March 31, 2030 academic year 

To activate a renewal, the University and the successful Bidder shall exchange correspondence no later than February 1 of the renewal year, each indicating their willingness to continue the program for an additional one-year period. 

Cancellation
In the event that the successful bidder shall fail to carry out and comply with any of the conditions and agreements to be performed by it or to comply with any regulations adopted by the University, the University will notify the successful bidder of such failure or default and demand that the same be remedied within ten (10) business days.  In the event of failure of the vendor to remedy the situation within the specified period, the University will have the right to cancel and terminate the agreement without further notice.  In such case, it will be incumbent upon the successful bidder to continue operation until relieved by a newly elected successful bidder. 

7.	RFB Proposal Requirements: 
Interested Respondents should follow all instructions detailed in the BuyWays Portal for this RFB, which can be found in this and other documents, inclusive, on the UMass UPST Sourcing Portal linked below.  Respondents are to answer all mandatory questions and review all “Buyer Attachments”. Portal Link:  
8. BuyWays Buyer Attachments and Respondent Required Submission Documents:
Respondents are instructed to follow the workflow in BuyWays in order submit a complete RFB proposal.  All of the “Questions” section, shown below, are required to be completed:

A. The following are to be reviewed by Bidders from the BuyWays “Buyer Attachments” section:

1. Attachment A CFS Template 070221 – SAMPLE.pdf
2. Attachment A – Appendix 1: Explanation of the UMass PO standard terms & conditions, to assist Respondents in deciding whether to submit a bid proposal.
3. Attachment C – Purchase Order Terms: The standard University Purchase Order Terms (PO Terms).  Respondents are advised to review the UMass PO standard terms carefully. 
4. Attachment G – General Scope (this document): General overview of the RFB scope including dates, contacts, general scope, and site visit information.
5. Attachment H – Bid Price Sheet: Bidders should fill in the excel sheet with their proposed pricing and attach it to their proposal. 
6. - CFS Attachment B – Trademark License Addendum.
7. Student Linens Program Proposal Requirements Checklist.

B. The following are to be uploaded in BuyWays as a complete submission. 

· Proposal including a summary of the project to include all aspects of the company’s proposed approach and methodology to the general scope of this RFB. Respondents should describe their ability and capacity to perform the Scope of Work. This should be broken down by task and clearly defined deliverables.
· Attachment H – Product Line with Pricing Information
· References




